October 4, 2018
ASME (New York, NY) (Washington, DC)– For over 50 years, the American Society of Magazine
Editors has sponsored the Magazine Internship Program—a ten-week program for rising college
seniors at magazines in New York and Washington. ASME interns report, edit, fact-check and copyedit for print and online publications. They may sometimes interview celebrities, attend press
conferences and work the red carpet—but most of the summer they do the un-glam but essential
work of magazine journalism. Applications are due December 1st. To apply and learn more about
the program, click here.
Clean Inc. (Raleigh, NC,) (PAID) – Clean’s college internship program is designed to provide
outstanding marketing and communications students with a valuable learning experience to
supplement their education. They provide internships year round in the fall, spring and summer.
Clean is an integrated branding agency with a diverse client portfolio featuring Lenovo, John
Deere, Builders Mutual, UNC Kenan-Flagler, Wilmington Tourism, Lonerider Beer, and Durham
Distillery. To apply and learn more about this position, click here.
MAIP (Multiple Cities) (PAID) – The Multicultural Intern Program allows students to work at
prestigious advertising agencies on various accounts, interact with advertising professionals on a
day-to-day basis, and gain valuable professional credentials to get your first job in the industry.
Students selected for the annual 22-week fellowship program (12 weeks of virtual online training
and a 10-week agency internship experience) will hone their skills in the field of their choosing.
Many departments are seeking interns, including public relations, social strategy, art direction,
data analytics, and design. Applications are due October 26. To find out more please click here.
IRTS (New York, NY) (PAID) – The Summer Fellowship Program is a nine-week all expense-paid
experience beginning with a comprehensive one-week orientation to cable, broadcasting,
advertising, and digital media. Fellows have a rare opportunity to question a stellar line-up of
industry leaders at company visits, panel discussions, and negotiation simulations. Following this
first week, Fellows gain full-time “real world” experience at New York-based media corporations
to which each is assigned for the duration of the Fellowship. Throughout the summer, Fellows also
learn how to successfully network by attending industry events. Applications are due November
4th. If interested, click here.
4WT Media (Los Angeles, CA) – 4WT Media is looking for a video editing intern. 4WT Media is a
dynamic creative agency specializing in high impact video content, looking for qualified Video
Editing Interns. For this internship, we are looking for students interested in gaining assistant
editorial experience, and a detailed introduction to the post production process. Tasks might

include assisting the senior editor, basic media management, ingesting and logging footage, and
sourcing B-Roll. If interested, click here.
GumGum (Santa Monica, CA) –Gum Gum is looking for a sports communications intern. This role
will give you training on how to help major sports teams and their sponsors get the most out of
our social media sponsorship measurement & valuation platform. Interns will be gathering
essential knowledge on how sponsors are being tracked across social media and broadcast
platforms to perform qualitative analytics for specific sport industries. They will compile relevant
data in order to help deliver product services for clients. If interested, click here.
Fleishman Hillard (Raleigh, NC)(PAID) – Fleishman Hillard is looking for public relations
interns year round. Interns work side-by-side the account staff on a wide range of projects in a
variety of different industries, including healthcare, technology, consumer and nonprofit. Projects
are selected to ensure that the intern is able to experience and appreciate the different facets of
public relations work. As part of a structured program, they will learn and undertake the basic
responsibilities of a junior-level staffer, such as building media lists, media monitoring, performing
research, writing media materials and participating in brainstorms. If interested, please click here.
In other news:
The Committee to Elect Elliott Lynch NC House (NON CREDIT, Burlington, NC) – Elliott Lynch,
the NC House Democratic candidate in Alamance County, is looking for a creative, motivated team
player to serve as the campaign's Director of Communications. In this role, you will be responsible
for filming and editing brief videos, strategic writing for promotional materials, assisting with
candidate speeches, generating content for social media channels, and more.. The position is up for
immediate hire with an expected workload of 15-20 hours per week until November 15. If you are
interested in applying, please reach out to Campaign Manager Stefanie Milovic
at stefanie.milovic@gmail.com.
The School of Communications strives to provide accurate information to students from
legitimate employers. Because of the volume of internship postings received by our office, we
cannot screen every listing. We do not endorse the products or recommend the services of any
of the employers listing internships through our office. We are not responsible for the safety,
wages, working conditions or other employment aspects of any internship listed here.
Students are urged to use common sense, caution, and practice due diligence in researching
employers before applying for any internship positions within a business or organization.
FOR MORE INFORMATION:
Nagatha Tonkins
Assistant Professor/Director, Internships
Elon University, 112 McEwen
cominternships@elon.edu, (336) 278-6336
Check out our blog at: http://www.internnetwork.wordpress.com
Follow us on Twitter: http://twitter.com/Cominternship

